Social Media Accessibility Guidelines

Use of platforms and communication
Try to cross-post key information about events/activities across different social media platforms.
	Do’s
	Don’ts

	Cross-post across as many platforms as possible about key events or information (e.g. Instagram, Facebook, Twitter)– some people might find it harder than others to remember/be able to check different platforms consistently

	Only post key information on one platform, or post conflicting information across platforms

	Have dedicated spaces for important information (e.g announcement channels on WhatsApp, or pinned post/story highlights on Instagram)
	Flood spaces intended for important information with irrelevant information; keep messages concise and easy to digest 

	Use different formats for communication where possible 
	Use formats like reels/videos/images alone to communicate important information

	Clearly signpost information about accessibility in events (e.g. an “information” channel in WhatsApp or story highlights on Instagram)
	Make accessibility information hard to find (e.g. buried in an Instagram feed) or not update accessibility information as circumstances/practices change



Text formatting
Emojis: Use sparingly; screen readers will read emojis out as their text description, which can get jarring if there’s a lot of emojis
Emoticons: e.g. :-) – these will be read out as punctuation marks by screen readers (e.g. colon, dash, parenthesis), so use these as little as possible.
Hashtags: use CamelCase, which is capitalising every word in a hashtag; screen readers rely on capitalisation to distinguish different words when there aren’t spaces included. E.g. #LancasterUni will be read as “Lancaster Uni”, whereas #Lancasteruni will be read as “lancasteroony”. Use hashtags sparingly as screen readers will read them all out.
Hyperlinks: Screen readers will read out links in their entirety; ideally use link-shortening services. 




Alt text
· Alternative texts are text descriptions of the contents of images
· These are useful for people who use text-to-speech software, or have difficulties processing information in images
· Most platforms will have built-in alt text features (e.g. advanced post settings in Instagram posts; can also be added in editing mode after publishing posts)
· N.B: Facebook has an automatic alt text feature; this is not very reliable so it’s always best to write your own
How to format alt text:
· Use built-in alt text features, or clearly signal the alt text is beginning with “[Alt Text]:”
· Only include relevant information, you don’t need to always describe every element of an image
· Keep alt texts as concise as possible without sacrificing crucial information
Examples:
	Good practice
	Bad practice

	[Alt Text]:
Michaelmas Term social calendar:
Week 1: Pub social (Friday, 9pm, trevs)
Week 4: Quiz night (Friday, 6pm, Furness LT 1)
Week 6: Shit shirt night (Friday, 7pm, meet at spoons)
Week 10: Christmas games night (Friday, 7pm, Furness TV room)
	#lancasteruni #societyevent #pubsocial #quiznight #shitshirtnight #christmasgamesnight 
Alt text --- White text against a dark blue background in Aptos font size 12. There are images of dogs playing in the grass, sunsets, and ice cream. 
The text in the image states:
Week 1: pub social 
Week 4: quiz night
Week 6: shit shirt night
Week 10: Christmas games night



Visual formatting
· Use closed captions on videos (e.g. reels) – burned in captions are ideal
· Limit the usage of decorative fonts which might be difficult to decipher. 
· Use high-contrast colours for text and backgrounds
· Use solid backgrounds to reduce visual noise
· Don’t use overly-small fonts

Accessibility Checklist 
	Has the information been cross-posted on different platforms?
	

	If it’s important, has it been posted in dedicated spaces for important information? Is it easy to find?
	

	Has it been posted in different formats? (only applicable for video/image)
	

	Is the use of emojis/emoticons moderate?
	

	Are hashtags formatted correctly (CamelCase) and used sparingly?
	

	Have links been shortened?
	

	Have you provided alt text, and used it appropriately?
	

	Have you included closed captions? (video)
	

	Is the visual formatting accessible? Does the image have high contrast, large font size and readable fonts? (images)
	



